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A bar code (20) uniquely identifying a . n : ^Sjaf^ 

single user or user group is printed ots a plu- 
rality of csnts-off coupons (16) naming vari- 
ous products. A plurality of fiie dividers (24) 
are inserted io a coupon storage container (30) £ 
to form separate compartments for coupon 
storage. The coupons ate placed in the com- 
partments sorted by product The coupons are 
selectively removed from the compartments 
for tiie purpose of iwtanptioB. Tie bar code 
printed oa the coupons is optically read (32) 
in the course of purchasing products named 
on the coupons to generate data about the user 
or user gfoitp. The divider cards can also have 
printed thereon a bar code (20) unique iy iden- 
tifying the user or user gjnup. The coupons 
aad/or divider cards can have printed tfeerecc 
a bar code t22, 29) identifying the particu- 
lar product named ob the respective coupons 
and/or divider cards. 
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METHOD AND PRODUCT FOR ORGANIZING, STORING 
AND TRACKING CENT5-OFF COUPONS 

Background of the.. Invention. 

This invention relates to merchandising, advertising and consumer research vehicles and, more 
particularly, to a method and product for organizing, storing and tracking cems-off coupons. 

U.S. Patent 4,795,196 discloses a method for organizing cems-off coupons and a coupon 
storage device that offer the opportunity (o advertise name brand products and retail businesses. 
Specifically, a plurality of file divider cards fit Irs a coupon storage bin to form separate compartments 
in which coupons for different generic products are stored. Generic product descriptors are printed 
on one area of the respective file dividers. Different brand name, product advertisements are printed 
on another area of the respective file dividers. The brand name product belongs to die class of a 
generic product, the descriptor of which is printed on the same divider as the advertisement of the 
brand name product. For example, an advertisement for Campbell's soups might be printed on a 
divider card on which the product descriptor "SOUPS" js printed. All the coupons for soups 
regardless of brand would be stored in the compartment behind this file divider. The name of a 
particular merchant is also preferably printed on the container. Thus, the file dividers present the 
opportunity to advertise brand name products and the coupon storage bin presents the opportunity to 
advertise a merchant. 

U.S Patent 5,060,793 discloses a coupon storage device kit for use in practicing the method 
of the '196 patent. The kit comprises a substantially flat blank foidabie into a storage bin and a 
plurality of divider sheets of defined divider cards for the storage bin. Preferably the blank and the 
divider sheets are wrapped in a plastic cover with sheets of cems-off coupons and the kit has externa! 
dimensions that permit it to be placed in a conventional brown paper shopping bag. The described 
kit is a convenient way to distribute the coupon storage device to consumers. 

To improve the effectiveness of their marketing efforts, consumer product manufacturers and 
their advertising agencies expend substantia! time and effort generating and analyzing data about the 
habits and practices of potential consumers of their products. Although such data is of great value, 
it is frequently costly and difficult to generate reliable data. 

Summary of the Inven tion 

The invention employs bar codes to track cems-off coupons so that consumer data can be 
generated when the coupons are redeemed. 

One aspect of the invention is a method for organizing and tracking cents off coupons. A bar 
code uniquely identifying a single user or user group is printed on a plurality ot cents-off coupons 
naming various products. A plurality of file dividers are inserted in a coupon storage container to 
form separate compartments for coupon storage. The coupons are placed in tiie compartments sorted 
by product. The coupons are selectively removed from the compartments for the purpose of 
redemption. The bar code printed on the coupons is optically read in the course ot purchasing 
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products named on the coupons to generate data about the user or user group. 

Another aspect of the invention is a kit tot storing cents-off coupons in an organized manner. 
A substantially flat blank is fbidable into a storage bin. A plurality of divider sheets each have 
defined therein at least one divider card. The divider eards trom the plurality of dividers sheets are 
5 insertabie into the storage bin, thus separating the storage bin into individual compartments. A bar 

code uniquely identifying a single user or user group is printed on a plurality of cents-off coupons. 
Preferably, the blank, the divider sheets, and the coupons are wrapped in a plastic cover and are 
dimensioned to fit into a conventional brown paper shopping bag. 

As a feature of the invention, the divider cards can also have printed thereon a bar code 
10 uniquely identifying the user or user group. 

As another feature of the invention, the coupons and/or divider cards can have printed thereon 
a bar code identifying the particular product named on the respective coupons and /or divider cards. 

The described system enables product manufactures and their advertising agencies to effectively 
advertise their products and to track consumer habits and practices. 
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Brief Description. of the Drawings 

The features of specific embodiments of the best mode contemplated of carrying out the 
invention are illustrated in the drawings, in which: 

FIG. 1 is a perspective view of a coupon storage device kit showing one side of the kit in its 
unassembled configuration. 

FIG. 2 is a perspective view of one of the sheets of coupons that comprise pari of the kit of 
FIG. 5: 

FIG. 3 is a perspective view of one of the sheets of dividers that comprise part of the kit of 
FIG. 1; 

FIG. 4 is a perspective view of the coupon storage device assembled from the kit of FIG. 1 ; 
FIG. 5 is a front and hack view of a registration card that comprises part of the kit of FIG. 5 ; 

and 

FIG. 6 is a schematic diagram of a point of sale terminal reading the bar codes on a coupon 
from the kit of FIG. 1. 
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Detailed Description of the Specific Embodiment 

The disclosures of U.S. Patents 4,795,196 and 5.060 ? 793 are hereby incorporated fully by 
reference. 

In FIG. 3 is shown a consumer product coupon storage device kit which comprises a blank 10. 
5 a plurality of divider sheets 11, and one or more sheets of cems-off coupons 12 wrapped in a 

transparent plastic cover 13. A registration card 14 is secured to the outside of cover 13 by glue, 
staples, or other means. Preferably, the kit has exterior dimensions that permit it to be placed in a 
conventional brown paper shopping bag 35 for carrying by the consumer. An identical registration 
card (not shown) is aiso included inside plastic cover 13 as a backup to card !4. A bar code 20 is 

10 printed on the surface of plastic cover 13. Bar code 20 represents a panicuiar user or user group, 

preferably in UPC. A unique bar code is used for a particular user or user group such as a group 
of users in a certain geographic location or users having a certain ethnic background or income 
characteristics. Every other user or user group has its own unique bar code so that the buying 
patterns of the various users and user groups can be tracked. 

15 As shown in FIG. 2, sheet 12 comprises a plurality of cems-off coupons i6 framed by 

perforations 18 to facilitate separation of the individual coupons from sheet 12. The names of 
different brand name products are printed on coupons 16. When the consumer shops in a retail 
establishment, the consumer separates the coupons for the brand name products he or she purchases 
and redeems the coupons to claim a price discount. 

20 The same user or user group unique bar code 20 is also printed on each of coupons 56. An 

optional bar code 22, which is different for each brand name pioduct, is aiso printed on coupons 16. 
Bar code 22 identifies the panicuiar brand name printed on the coupon, preferably in UPC. 

As shown in FIG. 3, divider sheets II each preferably have four individual tile dividers 24 
printed thereon. File dividers 24 are framed by perforations 26 to facilitate separation from sheet 1 1 . 

25 Dividers 24 are dimensioned to fit into the interior space of a storage bin described beiow. which is 

assembled from blank 10 in the manner described in U.S. Patent 5,060,793. 

Each divider 24 has a first visible field 27 adjacent to the top edge of the divider and a second 
field 28 that covers most of the rest of ihe surface of the divider. A different generic product 
descriptor is printed in the first field 27 of each divider. A brand name product advertisement is 

30 printed in the second field 28 of each divider. The brand name product belongs to the class of the 

generic product descriptor printed on me divider. For example, FIG. 3 shows divider cards having 
generic product descriptors of "SOFT DRINKS," "CAKE MIX," "CANDY" AND "SOAP." The 
advertisement printed on the divider having a generic descriptor of "SOFT DRINKS" is for COCA 
COLA brand soft drink. The back of each of the dividers (not shown in the drawings) has a field 

35 covering most of the back surface in which a brand name product advertisement is aiso printed. The 

brand name product can belong to the class of generic product, the descriptor which is printed on the 
same divider card as the advertisement of said brand name product, or to the class of the generic 
product, the descriptor of which is printed on the next adjacent or nearby divider card. Preferably, 
the same user or user group unique bar code 20 is aiso printed on each of dividers 28. An optional 

40 bar code 29, which is different for each brand name product, is also printed on dividers 16, Bar code 
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29 identifies the particular brand name advertised on the divider, preferably in UPC. Bar cudes 22 
and 29 could be printed on the rear side ot the dividers, instead of the front side thereof. After it 
designated date, the dividers are redeemable as coupons. This encourages the consumer to use the 
dividers as coupons and to obtain a new kit with new coupons and product advertisements. As a 

5 result, the described system can be used to introduce new product advertisements on a periodic basis. 

Registration card 14 is shown in detail in FIG. 5. The from of registration card 14 has the 
characteristics of a standard post card-i.e,. an addressee, a return address, and a prepaid postage 
stamp. The back of registration card 14 has the same user or user group unique bar code 20, blanks 
for the consumer's name and address, and other consumer relevant data such as family size. The 

10 consumer is preferably encouraged to mail in the back up registration card with a premium or prize. 

7'his permits the issuer of the kits So associate the name and address of" the consumer with the unique 
bar code 20 that is used on his or her kit. 

If the kits are distributed at food markets or other retail establishments, the consumer presents 
his or her kit to the checker at the point of sale in the course of the sales transaction. The checker 

15 passes the kit over the optical reader to read bar code 20 on registration card 14 and/or cover 15 and 

to enter the consumer into the store computer as part of the sales transaction. This provides to the 
issuers of the coupons proof of die delivery of the coupons to the consumer and thus protects against 
misredetnption of coupons. 

To use the kit, the consumer assembles a coupon storage bin 30 from blank 10 as shown in 

20 FIG. 4. The consumer also separates file dividers 24 from sheet li and places the dividers in bin 

30. The top corners of dividers 24 each have downwardly extending hooks that with the remainder 
of the side edges of the card form notches. The top of the bin has side edges which serve as rails to 
guide and support dividers 24 as they move parallel to the length of bin 10 and thereby adjust the si^e 
of the individual compartments. Bin 10 is deeper than the height of divider cards 24 from the bottom 

25 edge to the recess of the notches so that the bottom edge of dividers 24 do not rest on the bottom of 

bin 10. This serves to hold divider cards 24 in an upright position, i.e. vertical. The consumer then 
separates coupons 16 from sheet 12 and places coupon 16 in the compartments sorted by product, i.e. 
the coupons shown in FIG. 4 being in the soap compartment are coupons for different brands of soap. 
When the consumer shops for merchandise, the consumer selectively removes the coupons from the 

30 compartments for redemption and delivers the coupons along with the corresponding brand name 

merchandise to the checker at the point of sale. 

As shown in FIG. 6, the checker passes the coupons to be redeemed across an optical scanner 
32 at a point of sale terminal to read bar code 20 and optional bar codes 22 and 29. This data is 
transmitted to a store computer 34 for storage, tabulation, and eventual analysis of the purchasing 
* 35 habits and practices of the user or user group identified by the unique bar code. 

The described embodiment of the invention is only considered to be preferred and illustrative 
of the inventive concept; the scope of the invention is not to be restricted to such embodiments. 
Various and numerous other arrangements may be devised by one skilled in the art without departing 
from the spirit and scope of this invention. 
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WHAT IS CLAIMED IS: 

1 , A method of organizing and tracking cems-off coupons comprising the steps of: 
printing on a plurality of product cents -off coupons naming various products a bar code 

5 uniquely identifying a single user or user group; 

inserting a plurality of file dividers in a container to form separate compartments for 
coupon storage; 

placing the coupons in the compartments sorted by product; 

selectively removing the coupons from the compartments for the purpose of redemption; 

10 and 

optically reading the bar code primed on the coupons in the course of purchasing 
products named by the coupons to generate data about the user or user group. 

2, The method of claim 1, additionally comprising the steps of: 

15 printing on an area of the respective file dividers different generic product descriptors: 

and 

printing on another area of the respective dividers different brand-name product 
advertisements, the brand-name product belonging to the class of the generic product, the descriptor 
of which is printed on the same divider as the advertisement of said brand-name product. 

20 

3, The method of claim 2, additionally comprising the steps of: 

printing on yet another area of the dividers a bar code uniquely identifying the user or 
user group; selectively removing the dividers from the container for the purpose of 

redemption: and 

25 -electronically reading the bar code printed on the dividers in the course of purchasing 

products named on the coupons to generate data about the user or user group. 

4, The method of claim 2, additionally comprising the step of tabulating the data. 

30 5. The method of claim 3, additionally comprising the step of analyzing the purchasing 

characteristics of the user or user group from the data. 

6. A consumer-product coupon storage device comprising: 

a coupon storage bin having an open top with side edges and a cubical interior space; 
35 a plurality of dividers adapted to fa in die bin to separate the space in the bin into 

individual compartments, each divider having first and second visible fields; 

a plurality of product cents-off coupons on which a bar code uniquely identifying a 
single user or user group is printed; 

a generic product descriptor printed in the first field of each divider: and 
40 a brand-name product advertisement printed in the second field of each divider, the 
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brand -name product belonging to the ciass of the generic product, the descriptor of which is primed 
on a divider near the advertisement of said brand-name product. 

7. The storage device of claim 5. m which each descriptor is printed on the same divider 
5 as the advertisement of said brand-name product. 

8. The storage device of claim 5. in which the bin has at least one visible field on its outer 
surface and a retail business advertisement is printed in said field. 

10 9. The storage device of claim 5, in which the bin has four side faces and one bottom face 

and a retail business advertisement is printed on each face. 

10. The storage device of claim 5 in which the same retail business advertisement is primed 
on each face of the bin. 

IS 

11. A kit for storing manufacturers, coupons in an organized manner comprising: 
a substantially flat blank, the blank being foidable into a storage bin; 

a plurality of divider sheets, each having defined therein at least one divider card, the 
divider cards from the plurality of divider sheets being insertabie into the storage bin thus separating 
20 the storage bin into individual compartments; and 

a plurality of product cents-off coupons on which a bar code uniquely identifying a 
single user or user group is printed. 

12. The kit of claim 10, in which the divider sheets have printed thereon a bar code 
25 uniquely identifying the user or user group, 

13. A kit for storing coupons as recited in claim 11 further comprising a plastic wrap 
embracing the blank and the plurality of divider sheets, 

30 14. A kit for storing coupons as recited in claim 1 3 further comprising a plurality of 

manufacturer coupons insertabie into the compartments formed by the storage bin and the divider 
cards, 

15. A kit for storing coupons as recited in claim 13 further comprising a plastic wrap 
v 35 embracing the blank, the plurality of divider sheets and the plurality of manutacrurer coupons. 

16. A kit for storing coupons as recited in claim 12 wherein the divider cards further 
comprise a first field for printing a generic product descriptor and a second field for printing a 
brand-name advertisement, 

40 
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17. A kit for storing coupons as recited in claim 5 5 wherein ihe brand-name advertisement 
on each card is directed to a product in the class of the generic product descriptor on the card. 

18. A kit for storing coupons as reeked in claim 12 having dimensions suitable to tit within 
5 a shopping bag or a direct mail piece envelope. 

19. A kit for storing coupons as recited in claim 1 1 wherein the kit has exterior dimension 
mat permit it to be placed in a conventional paper shopping bag. 

10 20. A kit as for storing coupons as recited in claim 1 1 further comprising a grocery bag 

having an open top and a bottom surface and four side surfaces defining a cubical interior space, the 
grocery bag having at least one side dimensioned slightly larger than the blank to allow the blank, to 
be inserted into and carried by the bag. 

15 21. A consumer-product kit having component parts capable of being assembled by the 

consumer for providing a coupon storage device, the kit comprising the combination of: 

a blank adapted to be folded into a storage bin having an open top with top edges and 
a cubical interior space; 

a plurality of divider sheets, each sheet defining at least one removable divider card, 
20 the divider cards adapted to be fitted in the bin to separate the space in the bin into individual 

compartments, each divider card having a first visible field with a generic product descriptor printed 
therein and a second visible field with a brand -name product advertisement primed therein, each 
divider card also having top corners with notches inio which the side edges of ths bin fit; and 

a plurality of coupons adapted to be placed into the compartments by the consumer, a 
25 bar code uniquely identifying a single user or user group printed on each coupon. 

22. A consumer-product kit as recited in claim 21 wherein the blank is initially folded in 
a substantially flat configuration. 

30 23. A consumer-product kit as recited in claim 22 wherein the blank, in its initially flat 

configuration, is sized to fit into a conventional shopping bag. 

24. A consumer-device kit as recited in claim 21 further comprising a plastic wrap 
surrounding and holding together the component parts to provide an integrated kit of component parts. 

35 

25. A kit as recited in claim 21 wherein the divider cards in the divider sheets are defined 
by perforations in the divider sheet so that the divider cards can be removed from the divider sheets. 



40 



26. 



A kit as recited in claim 21 wherein each divider sheet defines four divider cards. 
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27. A kit as recited in claim 24, additionally comprising a registration card secured to the 
outside of the cover, the bar code being printed on the registration card. 
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@ A method ot identifying users of coupons in- 
cludes marking a set of stamps whh a code -ha; 
identifies a particular user, 'the stamps are then 
distributed to the user io'entitied by the code, and 
the user is instructed to secure a stamp on each 
coupon tne usfcr redeems when making purchases 
The code- is then read and entered into a database 
along with the identity of the item purchased. 
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The present invention 'elates io a new and 
Improved method for identifying users of coupons 
and other documents, and mors particularly, to & 
new and improved method for Stacking users of 
coupons and other d.-cuments through the use oi 
coded stamps. 

Manulscturers and retailers plan what to pro- 
duce and sell based on purchasing habits. This 
planning requires considerable data to allow an 
under Standing of purchasing habits. Ideally, these 
data track the identity oi en individual and the 
specifk. purchases that individual made. The data 
allow the establishment and maintenance of a 
database of putchaseis by brand and by product, It 
:s also desirable to develop a database of aff of the 
products purchased by the individual. 

One procedure for tracking purchases by an 
Individual is typically found In the magazine in- 
dustry when a subscriber re-subscribes to a maga- 
zine. This is most often accomplished by a pot- 
card being included with the las! magazine m an 
expiring subscription, if the subscriber wishes to 
renew his or ner subscription, a mailing label is 
removed from the magazine and attached to the 
post card, tn this way the post card is directly 
associated with a specific subscriber. 

Another procedure tor {racking items such as 
coupons, is disclosed in United Stales Patent No. 
4.791,281. in this patent a system for processing 
coupons, including assembling muiiipie ceded cou- 
pons bearing a uniquely identifiable and traceable 
code are collected in booklets or envelope? and 
are mailed to a specific individual identified on the 
coded coupon. The data regarding the individual 
receiving the coupon is entered into a database. 
Upon redemption of the coupons, the coupons are 
decoded and compared to the database to validate 
the coupon or cancel it. The data may be stored 
fot demographic or geographic analysis. 

A direct mail item with a reply envelope and 
detachable reply coupon is disclosed in United 
States Patent No. 4,543.082. This patent discloses 
direct mail articles including an outer envelope with 
a preformed reply envelope and detachable reply 
coupons or cards. The reply envelope is provided 
Aith a number of apsrtured pockets adapted to 
receive one of the reply devices. The contents of 
the apertured pockets can be viewed upon receipt 
allowing sorting of the envelopes according to the 
type of reply included in the pocket 

Anothet method of collecting response data 
from direct mail advertising is disclosed in United 
States Patent No. 4 : 752,675. This patent discloses 
a method for determining the effectiveness of a 
mass advertising program. In this program advertis- 
ing material sen; to a particular addressee is en- 
coded with a unique identifying bar code symbol 
that identifies the individual receiving the material. 



The material includes an invitation to each ad- 
dressee to return a portion of the materia! contain- 
ing the bar code to the sender. The returned ma- 
terial is read and tne information is entered into a 
fi master file list or da- abase. This information is 
analyzed to determine the effectiveness of the ad- 
vertising. 

These methods described above all require 
that the materia! sent to the consumer or user 

io include a response item. The mailing materia! and 
the response coupon or card are typically included 
in the same mailing requiring the user to leturn a 
portion of -lie original -nailed material or to attach a 
portion oi the original mailed material to another 

is portion and return that to the sender. As a result, 
the data provided is of limited value since it cannot 
record tits unrestricted choices of a consumer in 
his or her purchases. 

Briefly, the present invention is directed to a 

?.o new and improved method for tracking items such 
as coupons, and specifically, to tracking the pur- 
chases made by a user of coupons. The method 
includes producing a set of identifiers such as 
stamps, a ltd marking each stamp with a specific 

ss identifying code that corresponds to the recipient of 
the stamps. The markeo' ot coded stamps are then 
given to the specific user with instructions for that 
user to secure at least one of the stamps on 
coupons used by that user. The coupons can come 

v; from any source, net necessarily the same source 
as the stamps. The user then secures stamps to 
coupons used in purchases, and in the redeeming 
ptooess, the code on the stamps is read and 
entered into a database. The database can then be 

35 used to determine the types and frequency of 
purchases made by the user, in addition, it is 
possible if desired, to record all the goods pur- 
chased by the user at the same time the coupon is 
used. Those goods purchased without a coupon 

40 can be recorded in the database as goods pur- 
chased by the user adding additional useful data to 
the database. 

This method provides the ability to track cou- 
pons to specific individuals, to reduce the potential 

*i for fraud associated with ihe redemption oi the 
coupon, to establish and maintain a database of 
coupon purchases by brand and product to de- 
velop a database of other products purchased at 
the same time the coupons are redeemed, the 

so ability to target future mailings Dy profiling coupon 
respondents, and the capability of eliminating deliv- 
eries of coupons to non-responsive participants. 

The above and other objects, and advantages, 
and novel features of the present invention will 

ss become apparent from: the following detailed de- 
scription of a preferred embodiment oi the inven- 
tion illustrated :n the accompanying drawings 
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Fig 5 is an elevafion view of a sheet of enc oded 
stamps assembled in accordance with the prin- 
ciples of the present invention; 
Fig. 2 is an elevation view of a sheet of stamps 
bearing a code that has not been associated 
with a particular user; 

Fig. 3 is an elevation view of a coupon illustrat- 
ing the attachment of a coded stamp; and 
Fig. 4 is a flow chart illustrating the method of 
the present invention. 

While the invention is susceptible to various 
modifications end after native forms, specific em- 
bodiments the.-Ee.-of have beers shown by way of 
example in the dtawings and will be described in 
detail, it should be understood, however, that it is 
noi intended to fimit the invention to the particular 
forms, disclosed, but on the contrary, the intention 
is to cover ail modifications, equivalents, and aliet- 
natives faffing within the spirit end scope of the 
invention as defined by the appended claims. 

The present invention relates to a me;ho;f lot 
tracking the identity of individuals redeeming cou- 
pons. The source of the coupons is not a limiting 
factor in the implementation of the method of the 
present invention. 

The present invention is directed to the use of 
stamps 10. The stamps iQ are distributed in sheets 
12 to users. E> ample? of sheets of stamps 12 and 
1.?A are illustrated m Figs. 1 and 2. Each stamp 10 
in a sheet 12 or ISA includes indicia 1-1 that may 
be a bar code, an alpha numerical designation, or 
other indicia thai can be printed or otheiwise ap- 
pfieci to each stamp 10. The stamps 10 may be 
produced with any printing technology that aflows 
sequential bar code or other indicia production. 
The indicia 14 is the same on every stamp 10 in 
each sheet 1 2 or 1 2A. 

The stamps 10, if preferred, can boar an ex- 
piration date such that the stamps 50 cannot be 
used after the expiration date. Thss date can be 
incorporated in the indicia on the stamp such 
that the stamps 10 will nGt validate a coupon after 
an established date. Upon expiration of the stamps 
10, new stamps can be sent 10 the individual ot 
household depending on a variety of factors, such 
as the extent of use of the stamps 10 by the 
household or individual. 

The stamps 10 can be distributed in sever af 
different ways. For example, a sheet \2 of stamps 
10 each bearing the same indicia 14 that is 
matched to a specific individual or family on a 
mailing list is delivered to the specific individual ot 
family. The stamps 10 include an adhesive back- 
ing, such as a pee! -off or moistenabie glue The 
sheets 5? of stamps 10 aie deliveied to each 
individual or household identified by the indicia 14, 
either afone or with coupons or othet material in a 
mailing. 



The stamps 10 ate used fo reduce the price: of 
a product purchased with a coupon 16 bearing a 
stamp 10. if desired, additional incentives can be 
provided with the use of the stamps 10. For exam- 

s pie, payment could be made fot use of the stamps, 
10. Another incentive is a bonus for the use of all 
the stamps 50. 

To use the stamps 10, the individual or house- 
hold applies a single stamp 10 to any coupon 18 

m specifically printed to be validated by a stamp 10. 
The individual or member of the household than 
purchases the product Identified on the coupon 16 
and receives a reduction in the cost of the product 
In accordance with the terms on the coupon. 

ks The number of coupons 16 redeemed with a 

s.tarnp 10 affixed to them can be counted to main- 
tain an accurate count of the- number of stamps 
used. This reduces the likelihood of fraud. 

The- second sheet of stamps t2A differs from 

so the first sheet 12 by the inclusion of an infoimation 
i>ane I 18. The second shoe- of stamps 12A is 
provided to stores winch issue the sheet of stamps 
12A to shoppers who do not have stamps fO with 

as The information panel 18 includes indicia 1<1A 

corresponding to the indicia 14 printed on the 
stamps 10 in the sheet 12A. An individual shopper 
provides his or her identify, such as name and 
address, in the panel 18. The panel 18 is removed 

m by the store and the shopper's information and the 
indicia 14A are entered into a database. The shop- 
pei may then apply the stamps 10 on coupons 16 
and redeem them at the cash register. The in- 
formation tegarding the stamps 10 and who used 

35 -hem can then be tracked once the information 
from panel 18 is entered into the database Also, 
withholding all or partial payment based on the use 
of stamps until the information panel 18 had been 
entered into the database would reduce fi aud. 

40 A coupon 18 with a stamp 10 affixed to it can 

be redeemed in one of several ways. The simplest 
method of redemption is using current system cen- 
ters that handle coupons and keep track of the 
numbers to bill the promoters. in these centers 

45 scanners can be used to read the indicia 1 -1 on the 
stamps to aHixec to the coupons f6. At the same 
time a bar code or other code 1 7 on the coupon 1 6 
identifying the product associated with the coupon 
16 can be tead. The scanners permit the coupons 

so 16 to be matched fo the original database used in 
the mailing of the stamps 10. In addition, stote 
information could be collected in the database 
since the coupons would be read in batches from 
each store. This information provides a demogra- 

55 phic file useful in determining demographic trends. 

Redemption can also be done at the pom; of 
purchase with either exist mg scanners or scanners 
that are supplied to the stores utHiring an online 
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system. Each stote has access !o information on 
redeemers with excessive redemptions and can, for 
example, confiscate the coupons or notify other 
parties to reduce fraud 

if an expiration date of the stamps 10 is used, 
new stamps ate distributed to selected individuals 
on a mailing list based on past stamp usage, 
fraudulent usage studies, marketing plans or any 
other method that is compatible with the data col- 
lection and analysis procedures. Preferably, each 
now mailing would include stamps with a design 
different ft cm earlier stamps, such as a diffeient 
baofcgiound color, but the new stamps need no; 
have the same unique indicia 14 ss in the previous 
mailing Instead, the database could fceep track of 
ai! indicia 1 4 associated with each household. 

There are also other forms of distribution of the 
stamps 10 and coupons 16. For example, freestan- 
ding inserts can be utilized in addition to or as 
replacement for makings. Using this, method of 
distribution, a sheet 12A of stamps 10 ss provided 
as a freestanding insert in a magazine, catalog or 
Similar item. The recipient validates the sheet 12A 
by bringing the sheet 12A to a store for validation 
in this situation. the recipient would not receive the 
value of a stamped coupons until the redemption 
center had entered the label 18 into a database. 
Once that is completed, the recipient receives a 
check or motley tor alt coupons redeemed. 

The method of the present invention can now 
be described with reference to Fig 4 which illus- 
trates the steps of the inventive method Beginning 
with -he first step 20. a sheet of stamps 12 or 12A 
is produced. Once produced, each stamp 10 in 
each sheet f2 or i2A is marked In step 22 with s 
specific, identifying indicia, such as a bar code- 14. 
Once each stamp 10 has been coded, the sheets 
12 or 12A can be distributed in one of two ways 
The first way is to validate the sheets \2 in step 24 
by associating the specific indicia 14 with 3 house- 
hold or individual. Once this :s accomplished, the 
validated sheets 12 are sent to the user .n step 2S. 

An alternative way of distributing the sheets 
12A is to send a sheet of stamps 12A in step 28 to 
a store or to an individual through the use of 
freestanding inseits or similar means of distribu- 
tion. The user In step 30 completes the information 
panel 18 and brings the sheet 12A to a store. The 
store validates the stamps in step 32 by removing 
the information panel 18 The information on panel 
18 is then recotded in a database. 

Regardless of how the stamps 10 are distrib- 
uted and validated, the user then affixes or secures 
Individual stamps 10 to coupons tS in step 34 
Once the stamps fO have been secured to the 
selected coupons 16. m step 36 the coupons 16 
can be redeemed upon purchasing goods asso- 
ciated with those coupons 1 6. The redemption cen- 



ters react the indicia 14 on the stamps 10 in step 
38. arid this data is stored in a database m step 40. 
Ot. in the alternative, after the siamps 10 are 
secured to the coupons 16 in step 34. the coupons 

5 16 are tedeemed at a store in stop 36A. but 
instead of receiving cash or a price reduction, the 
user is given a credit. The redeemed coupon is 
then read and validated in step 36A and the data is 
stored in a database in step 40. Upon the passage 

io of a period of time such as a month, or upon the 
accumulation of a predetermined amount of credit, 
a check is issued to the user for the accumulated 
value of the redeemed coupons 16. in another 
alternative, in step 42 the redemption center can 

is also read identifying codes on all of the products 
purchased by the user at the same lime the cou- 
pons 16 are used. The data iead from the addi- 
tional goods are then placed m the database m 
step 40. Once this information has been stored in 

?.o the database, a variety of analyses can be per- 
formed. 

The method of the present invention, as illus- 
trated in Fig. 4 provides severs! benefits including 
the ability to track coupons to specific households 

as or individuals, the reduction of fraud associated 
with the redemption of coupons, the establishment 
and maintenance of a database or coupon pur- 
chases by brand and by product, the potential for 
developing a database of othet products purchased 

v; at the same time as the coupons are redeemed, 
and the capability of eliminating deliveries of cou- 
pons to non-responsive recipients are also possi- 
ble. 

35 Ciaims 

1. A method of tracking purchasers of articles 
who use an item, such as a coupon, in a 
purchase, composing the steps of: 

40 

producing a set of identifiets. 

marking each identifier in said set with a 
specific identifying indicia: 

providing said marked set of identifiets to 
a user associated with said specifc identifying 
indicia; 

so instructing said user to secure at least one 

of said identifiers to an item such as a coupon 
and to obtain a first article using said ifem; and 

reading said identifying indicia 

2. The method of tracking claimed in claim 1 
wherein said identifying indicia on each said 
identifier identifies said user. 
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The method of Stroking claimed in claii 
wherein said item identifies said first article 



aiding each si amp 1 



CO' 



4. The method of tracking claimed in cta ; m 1 
furthet comprising the step of recoiding said 
identifying indicia in a database, 

5. The rnefhod of tracking claimed in claim 1 
therein said identifying indicia compiises tier 
code. 



. The method of identifying users of coupons set 
forth in claim 9 further comprising the steps of 
establishing a dale of expiration of said set of 
marked stamps, and preparing a second set of 
stamps to be marked and provided to said 
specific user after the expiration of said set of 
marked stamps. 



6. The method of tracking claimed in claim 1 
further comprising the step of reading into a 
database other articles puschased ai the same 
time as said first article. 



14 The method of identifying users of coupons set 
forth in claim 9 further comprising the step of 
validating said marked set of stamps before 
use by said specific user. 



The method of tracking claimed in clam 
further comprising the step of establishing ? 
expiration date for said identifiers. 

The method of tracking claimed in claim 
further comprising the step of validating mc 
said set of identifiers. 



A method of identifying i 
comprising the steps of: 



. of coupons, 25 



preparing a set of sta trips; 

marking each stamp in said set of stamps 
mih fhe same identifier, said identifier cor- 
-esponding to a specific user: 



providing said specific tree 
of marked stamps: 



with said set 



instructing said specific user to secure one 
of said marked stamps to any coupon obtained 
by said usei arid to redeem said coupon with 
said stamp secured thereto; and 

reading said identifier into e database. 



10. The method of identifying users of coupons sei 
forth in claim 8 further comprising fhe step of 
recording the identity of goods purchased with 
each coupon with a marked stamp and the 
identify of other goods purchased at the same 
time by said specific user. 



11. The method of identifying users of coupons set 
forth ai claim 9 wherein said step of marking 
each stamp m said sef o! stamps comprises 
marking each stamp with a bar code. 

12. The method of identifying users of coupons set 
forth in claim !-) v/herein said step of marking 
each stamp in said set of stamps comprises 
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@ A rreihod of identifying users of coupons in- 
elude? marking a set of stamps with a code that 
identifies a particular user. The stamps are then 
distributed to the user identified by the code,, and 
the user is instructed to secure a siamp on each 
coupon the user redeems when making purchases. 
The code is then toad and entered into a database 
along with the identity of the item purchased. 
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